
Sample Method for Planning a Year’s Worth of Content

12 Themes
Each theme should relate to the cycles,  
topics and problems you solve in your  
business. Think big picture.

1 Theme
Zero in on one theme and begin to break 
it down into subtopics. Go from the gen-
eral to the more specific.

4 Topics
Think about each week of the month as an 
opportunity to dive deep into one of the 
categories, cycles or problems you solve.

3 - 6 Subtopics
This is where you get specific and design 
the topic for a specific post. Each post 
should focus on one keyword phrase that 
is directly related to the theme of your 
blog. You need to create as many subtopics 
as blog posts you want to write each week.

For Each Blog Post
For each post you want to focus on one  
keyword search term and any related  
keywords. You also want to find at least 
one image to use in your post.

You don’t have to find the images or do 
Keyword research ahead of time but 
sometimes you stumble across an image 
or related article. 

Social Media

4 Topics:
Facebook
YouTube
Twitter

LinkedIn

Facebook:
1. How often to post
2. Best use of your cover image
3. How to attract more fans
4. Difference between a group and a busi-

ness page
5. Using video on your Facebook page
6. What to talk about on your business 

page
7. How to sell your products and services 

on Facebook

Sample Post:
How to Create a Facebook Cover Photo for 
a Business Page

Keyword Phrase: Facebook Cover Photo
Images: Sampe creative cover photos
Similar post: http://www.socialmediaexam-
iner.com/16-creative-ways-to-create-your-
facebook-timeline-cover-photo/

Sample for a Marketing 
Blog



Other Ideas for Organizing Around Themes
The method presented here is just one example of organizing your blog around themes. It’s important to keep in 
mind the purpose of your blog and what your audience wants from you. Here are two other fun ways that you 
can organized your content around themes.

The Rolodex Model

In this model, you use the same method as page one to generate the topics, but you mix up the dispersal of the 
individual posts in a more random approach, as if you were spinning a Rolodex.

If we take the marketing blog example I used on page one, you might organize it so that each week you covered 
one or two hot topics for social media, one for lead generation, one for graphic design tips, etc. On a Monday 
morning, organize your posts for the week by selecting the number of posts you want to create that week. Go 
back to your master list and select the topics you have received questions about, are popping up in the news or 
perhaps you personally want to learn more about.

Make sure to include evergreen posts in this method. I would say at least two posts a month if not more should 
be evergreen, depending on the focus of your blog. Ideas for evergreen posts could be recipes, tip sheets, seasonal 
information, how-to posts or even a FAQ related to your industry.

In the Rolodex Model, rather than having a single focus for a week, I might have 3 to 5 posts that all relate to the 
theme of my blog, but not necessarily to each other. In the sample on page 1, we focused on Facebook. With the 
Rolodex model my posts would look like this:

Post 1 - How to create a Facebook Cover Photo
Post 2 - What does your headshot say about you?
Post 3 - How complete is your LinkedIn profile?
Post 4 - The YouTube Advantage: Overcoming the fear of using video
Post 5 - How to write a 30-second commercial

Note that these topics all relate to marketing, the theme of our sample blog, but each one tackles just one aspect 
of a larger topic. 

A great evergreen post for this blog would be “How to create a one-page marketing plan”. Each of my subtopics 
above is related to my marketing plan, allowing me to connect posts together.

Also, the headshot post is a great evergreen post that relates to posts 1 and 3, both places we use headshots.

See where I am going? The key to successful blogging is making sure you understand the hub of your blog and 
create a variety of spokes all leading back to your bigger theme and focus.



Now I have all these topics, so what?
Now that you have all of these topics, ideas for posts or at least a general idea of where you are going, what do 
you do with all this information?

Here is the structural part that will really keep you on track! You must put into writing with dates attached what 
you are going to blog about. These are not written in stone but you will always have this to fall back on.

Whether you started with a mind map, some doodling or a list in a Word document, you must organize this 
information into a calendar in order for it to be effective.

Here are some suggestions:

1.  Use a spreadsheet - this allows for most options and flexibility (make sure you have access to it! Use Google 
docs or Evernote)

2. Use Google or Outlook or iCal and write topics on each day
3. Use a paper calendar and write the post topic on each day
4. Use a Word .doc and place dates beside each post

The 7-Day Formula for Blogging

If you don’t want to plan so far ahead, if you are blogging more for personal fun or you want an even tighter 
structure, this plan could work for you. The trick to this structure is to still make sure you are answering the big 
questions we talked about in week one.

Create a weekly formula that you follow every single week. It might look something like this:

Monday  Monday Momentum (something to help people jumpstart their week: an easy recipe, shopping 
tips, time-saving or organizational tip, etc.)

Tuesday   Solution to a Problem you solve (and a story about how you solved it for yourself or someone 
else)

Wednesday   What’s in the headlines today? (could be general news like the election, the weather or specific to 
your industry)

Thursday  Tip List (7 Ways to... 6 ideas for... 9 hot tips for...)
Friday   Personal story (this is your chance to showcase your talents, interest, etc. Be authentic!)
Saturday  What’s on your bucket list? Or do a roundup of your posts for the week.

The advantage of this formula is that it helps your readers know what to expect each day and they will begin to 
look for it and be excited about each day or one particular day. It’s a great way to attract new readers!

If you want to use your blog to sell products and services, use the solution post and the tips post as an opportu-
nity to showcase your products and services. Link to your sales page from a blog post rather than making your 
posts into a sales pitch. 


